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Our Mission

To make the [ives of others better —
our brands, our guests, our people and
our communities.



Engaging the five senses of our people
1s how we achieve our Mission

The fil rouge 1s our culture...



Purpose

By fostering an
entrepreneurial mindset,
we empower our people -
their contributions fuel
our growth.

Delivering our Mission

Belonging

By fostering an
inclusive and supportive
environment, we empower
diverse voices,
where everyone
feels heard and valued.

Fun

By infusing fun in
everything we do, we
boost well-being,
and nurture relationships.

Inspiration

By fostering innovation, we
drive new ideas,
critical thinking,

consistently raising
the bar.

Growth

By providing opportunities
for learning, and career
advancement, we create
a culture of continuous

growth.



Our Values
Detine how we behave and the choices we make.




DO GOOD

We are committed to unlock futures
of women and children wherever
theyre born, aligning with the 17

United Nations’ Sustainable
Development Goals.

We focus on three strategic

pillars:
1. Charity partnership
2. Advocacy

3. Innovation



CHARITY
PARTNERSHIPS



DO GOOD Pop-Ups



Project funded in Madagascar

Global Smiley Campaign m




ADVOCACY



The Happier Schools Project in partnership with Smiley

World Travel & Tourism Council



INNOVATION



Unlock Her Future Prize

Every year we identify and support
three extraordinary women social
entrepreneurs from different regions
of the world, helping them to launch
their start-up and become role
models for future generations.



300 3 4 19 15+ 30% 38% 17

applicants finalists winners countries sectors age early stage SDG
represented  covered < 32s <3years  jddressed

ONE SHARED VISION FOR SOCIAL CHANGE









LET'S #DOGOOD TOGETHER
LET'S #UNLOCKHERFUTURE

Thank you!
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